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Behavior at 
Detached House

Online Survey 2,000 samples
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Most Important 
Activity

กรอบสแีดง คือ กิจกรรมท่ีใชพ้ื้นท่ีนัน้ๆมากกวา่กิจกรรมอ่ืน อยา่งมนีัยสาํคัญทางสถิติท่ีระดับ 0.05



Behavior at 
Townhome

Online Survey 2,000 samples

TE
R

R
A

 H
IN

T 20
23  |    7 D

E
C

 20
23 .

H
O

M
E D

ESIGN

Most Important 
Activity

กรอบสแีดง คือ กิจกรรมท่ีใชพ้ื้นท่ีนัน้ๆมากกวา่กิจกรรมอ่ืน อยา่งมนีัยสาํคัญทางสถิติท่ีระดับ 0.05



Behavior at 
Condominium

Online Survey 2,000 samples
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Most Important 
Activity

กรอบสแีดง คือ กิจกรรมท่ีใชพ้ื้นท่ีนัน้ๆมากกวา่กิจกรรมอ่ืน อยา่งมนีัยสาํคัญทางสถิติท่ีระดับ 0.05



Importance of activities at Home
in each group

TERRA HINT 2023  |    7 DEC 2023 .

over 95% of all, 

'Relaxation' is identified as the most important activity at Home.

and over 80% of all, 

'Work at Home' is identified as the most important activity at Home.

But there are interesting behaviors that stand out from other groups, as follows:

by Generation

59% เรยีนออนไลน์
50% เล่นเกม
48% เล้ียงสตัว์

Important for Gen Z Important for Gen Y Important for Gen X Important for Baby Boomer

75% ดหูนัง/ดซูรียี์
67% การจดัเตรยีมอาหารเล็ก
ๆน้อยๆ

75% ทําอาหารทานเอง
57% ปลกูต้นไม/้จดัสวน
68% ออกกําลังกาย

70% ออกกําลังกาย
72% ทําอาหารทานเอง
57% ทํากิจกรรมกับลกู

Important for 
Sustainable Lifestyle Group

77% ออกกําลังกาย

65% ปลกูต้นไม/้จดัสวน

48% สงัสรรค์/ปารต้ี์



Behavior at Facilities
Online Survey 2,000 samples
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Most Important 
Activity for

Detached House & 
Townhome

for
Condominium

กรอบสแีดง คือ กิจกรรมท่ีใชพ้ื้นท่ีนัน้ๆมากกวา่กิจกรรมอ่ืน อยา่งมนีัยสาํคัญทางสถิติท่ีระดับ 0.05



Well-being

PHYSIC
AL M

ENTAL

SOCIAL
SPIR

ITUAL

● Physically healthy 
● Living close to nature 
● Comfortable 

facilities/amenities
● Convenient transportation

● Mentally healthy 
● Living in a good environment
● Relax

Friendly community 
Social acceptance

● a sense of purpose and 
fulfilment 

● a positive outlook on life
● The ability to cope

Well-being

Quality 
of life

The concept of Hedonic and
Eudaimonic traditions. (Dodge, 2012) 

Well-Being has a more comprehensive meaning than 
the Quality of Life, comprises various dimensions, 
including positive feelings, function well, mental 
health, psychological, social, and spiritual.
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Needs for
Ideal Home Expectation  

Qualitative Research 9 Groups: 54 RDs
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COMFORTABLE AND
CONVENIENT LIVING

● Spacious homes
● Common facilities and 

serene surroundings
● Accessible location
● Smart Home 

functions/technology

SAFE AND SECURE 
ENVIRONMENT

● High privacy: both out 
and within the community

● Far from pollution, 
especially air and noise

● Eco friendly

WELL-BEING

● Improving wellbeing: 
physical, mental, social, 
and spiritual 

Moving to a new home means  having a better quality of life . with overall themes that include…
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Importance of Well-being
by House Type

DETACHED HOUSE TOWNHOME CONDOMINIUM

Spiritual well-being is necessary 
for Luxury intenders, Home is a 
place of sanctuary and 
self-expression.

Physical well-being is perceived 
as the most essential element to 
Luxury and Premium intenders.

Mental health is the most crucial 
for Mass intenders.

Luxury, Premium, and Mass 
intenders that they prioritize 
social well-being.

Luxury and Mass intenders like 
to be in a community and 
prefer to live close to 
department stores and 
restaurants.

Premium intenders tend to be 
more of a homebody and 
socialize in their home space.

Luxury intenders are concerned 
about social and mental health.

Premium and Mass intenders 
consider more physical aspects.

Mass intenders tend to be fond 
of the variety of activities related 
to well-being.

Qualitative Research 9 Groups: 54 RDs



Expectation of well-being 
in relation to role of home
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SELF

AMBIENCE AND
FACILITY

NEIGHBORHOOD

LUXURY PREMIUM MASS

• Similar level of 
neighborhood

• Less amount but 
high-quality

• Safeness and 
harmony 

• Exchange experience

• Good environment & 
no noise pollution

• Easy to communicate 
with neighbors

• Health space 🡪 Green garden for a walk, Fitness & Trainers, Air purifier 
system, Health center, 

• Sustainable space 🡪 Solar cell system in a common area, Separate 
waste system, Hydroponic farm

• Stress-releasing 
Zone

• Activity in home with 
family

• Comfort zone and 
serene space

• Doing hobbies – 
watching series, 
listening to music

• Rejuvenating zone.

• Console and healing 
area

Qualitative Research 9 Groups: 54 RDs
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Role of Home
for each Generations

GEN Z

GEN Y

GEN X

BABY BOOMER

Home is a place to chill out

a space where they can do activities by 
themselves and with their loved ones.

Home is a place to rest

a space where they can feel safe and
get a good night sleep without 

any disturbance. 

Home is a comfort zone

a space to have a balanced lifestyle of 
working, socializing, 

and enjoying personal interest. 

Home is a place 
to relax and release stress

looking for peaceful space with 
no pollution to balance out 

the hectic city lifestyle.

Qualitative Research 9 Groups: 54 RDs
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HOW TO Communicate 
for each segment Qualitative Research 9 Groups: 54 RDs

Luxury
Intenders

Mass
Intenders

Premium
Intenders

looking for

Wonderland
suitable for both common and 
personal needs for all family 
members.

looking for

Settlement
the place they plan to live their 
lives with their loved ones in the 
long term.

looking for

Sanctuary
allows them to have the energy 
to keep going with their life with 
convenience and ease.

• Improving life for their family.

• Privacy for personal interest is still 
important.

• This is a space to feel their power 
to choose their quality ambiance 
and neighborhood for a growing 
family.

• The most concerned about society 
and the environment.

• Attracted to the utility that offers 
convenience while still being able to 
care for the environment.

• The most concerned about society 
and the environment.

• Focused on features that cater to 
current lifestyles.

• Allow them to have their own space 
to recharge their life battery.


