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Online Survey 2,000 samples
Whose sustainable Iifestyles
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High Income

Upper Income

Low Income 42%
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SUStail‘Iab|e LifeStyle in each Generation

Sustainable
Behavior

e Avoid travelling by plane
e Use more public trasport

Project Features
for Gen Z
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Sustainable
Behavior

e Turn off light when unnecessary
e Turn off A.C. when unnecessary

Project Features
forGenY
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Sustainable

Behavior

e Consume more seasonal produce
e Consume less meat

Project Features
for Gen X
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TERRA HINT 2023 |

Baby Boomer
(>56)

Sustainable
Behavior

Energy Utilization

e Technology for green energy
e Unplug equipment not in use

Project Features
for Baby Boomer
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Qualitative Research 9 Groups: 54 RDs
Attitude towards

Sustainability

Key trigger

SOCIAL fo
Level sustainability
awareness

PRACTICAL Tangible method

Level for sustainability

Level of Sustainability Awareness

Self-action
for sustainability
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Campaigns for global warming from
many businesses provide discounts or a
compulsory for not using plastic bags,
allowing intenders to be aware of
sustainability.

Many recycling items are on-sold, and
many replacement items for reducing
plastics are somewhat very popular - tote
bags, cups, etc.

Well aware of sustainability and started to...

Use less plastic
Separate waste
Drive EV cars
Plant more trees
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Qualitative Research 9 Groups: 54 RDs
Attitude towards

Sustainability :

SOCIAL

Level

PRACTICAL

Level

Level of Sustainability Awareness
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Brands that promote sustainability improve
their brand image to be more caring to society
and the environment [1 Benefiting to the world
and also improve the image of consumers who
select sustainability brands as well.

Sustainability Product, they are willing to support
buying a sustainable product when it meets their

needs only.
° Price cannot be over 20% of the regular prices.
) Same quality as regular items.
° Provide unique benefits, not found in regular items

W

Consumers feel good to help the world
by their small action for sustainability



