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THE MOST POWERFUL BRAND
IN REAL ESTATE 2024

and Consumer Insight:

The Sense of Luxury
and Design for Wellbeing




esearch Method

METHOD OF
DATA COLLECTION

OUALITATIVE
RESEARCH

FOCUS GROUP

August 2024

OUANTITATIVE
RESEARCH

ONLINE SURVEY

September-October 2024

PARTICIPANTS
PROFILE

All are planning to buy Residential.

All must come from different areas.

Must know at least 1 real estate developer.

For questions about brands, participants
must not be employees of any real estate

company.
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SAMPLE SIZE

5 Groups, each with 9 participants - Total 45 participants

Gen Z - College
Gen Z - First Jobber
GenY
Gen X

Baby Boomer

3,700 screen

out
samples

In each group:

3 planning to buy a detached house
3 planning to buy a townhouse

3 planning to buy a condominium

resulting in

2,500

high-quality answers.
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(/Qﬁspondents Profile

Online Questionnaires: 2,500 Samples

Personal Income

>160K ES

100K-160K [ 5% |

85K-100K BE

35K-50K
No Income m

Home Buying Status

over 5 years
18% No Plan 24%

3-5 years
23%

within 3 years
35%
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Household Income

>200K
160K-200K
100K-160K
85K-100K
50K-85K
35K-50K
24K-35K
15K-24K
<15K

Marital Status

f

Single

Married with Kids

Married/Domestic Partner (no Kid)
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Generation

Baby Boomer .
(>57) 4 Yo

229

GenY

(29-42)

22

TERRA HINT 2024 | N0 0P



e A
“BRAND SERIES 2024

Iving area

Respondents are nationwide; 87% live =)

in the Central region, and 2-3% live in 8 o %

each of the remaining 5 regions g N o _____. .
living in

Most respondents (80%) live in Bangkok Metropolitan Region

Bangkok metropolitan area, covering
all zones, with
Chatuchak-Prachachuen-Rattanathibet TOP 5 Locations in BMR
being the highest at 11%, followed by
Samut Prakan at 9%.

2a9Nns-Us:Bu-Saunsuas

auynsusims

uunug_U1\)iHr\J_U1DJDna\)
/A v o
iy awiugvo-buys-axans:uv 7%
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36 o hianto THE MOST IMPORTANT FACTORS

residential within r
buy residengigigvithin 5 yeggs FOR BUYING HOUSE

23 plan to Q Q
% buy residential 3-5 years 2 ’y PN

9~ A i
plan to Pri After Sale Security Community and
1 8% buy residential more than 5 years rice Service System Environmental
P Tops
(<]
o
oSS D el WHERE TOSET
set budget to HOUSING INFORMATION
Condominium buy new house 10-15 MB
below 5 MB facebook Real estate company
E3 710 MB websites
60% ¥ 249
h 5-7MB 15% Housing
Townhome
related Signage youtube
ﬁﬁ 3-5MB 30% @; websites “ 30% 289,
1h Other 20% <3MB 37% 32%
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DETACHED -HOUSE

WHO'’S BUYING BUDGET IMPORTANT FACTORS
DETACHED HOUSE FOR DETACHED HOUSE FOR DETACHED HOUSE
Price After. Sale
570 520 MB 2% Service
/o are Gen'Y .
i Security Community and
210/ System Environmental
o are Gen X T
7-10 MB WHAT DEFINES A GOOD BRAND
FOR DETACHED HOUSE
5-7 MB
sdnUanany
are Marriage with Kid(s) 3-5 MB UAsumw
JuSmskavAsugAa
<2 JdurasuMsnaasIv
are Couple ASPIALUUIWDAUNMS/WGDDE

“Single Status” @ ulkajluiagiuFweviagarifeudau luvauzA “Couple Status” inenfud1waviagorAou 1-2 ukv ua: “Marriage with kid Status” ingndutirwaviagorAe 2-4 kv
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CONDOMINIUM

WHO'S BUYING BUDGET IMPORTANT FACTORS
CONDOMINIUM FOR CONDOMINIUM FOR CONDOMINIUM
: After Sale
51 o/ >20 MB 1% Price Service
o are GenY o Security
System Near BTS/MRT
270/0 are Geh Z 10-15 MB
7-10 MB WHAT DEFINES A GOOD BRAND
FOR CONDOMINIUM
5-7 MB

gAgumMw
are Single 3-5 MB JuSAskavAsUIEna
durasziumsaaasv
s mARUkAlaDuduaL
are Marriage with Kid(s) d=AaucDAUUIL DYDY

“Single Status” mstdandonulovuaznoula uazlkaduaAaydurinalnd BTS/MRT uinad1 Status Suaghviles:=aiAey
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TOWNHOME

WHO'S BUYING BUDGET IMPORTANT FACTORS
TOWNHOME FOR TOWNHOME FOR TOWNHOME
Price After. Sale
6 OO >20 MB 1% Service
/o are Gen'Y Securit
= - ecuri
2 1 : Lt 1% Systemy Promotion
/O are Gen 2 10-15 MB 1%
7.10 MB H WHAT DEFINES A GOOD BRAND
FOR TOWNHOME
5-7 MB
sdnUanany
are Single 3-5 MB gnsaunw
JuSMsKaVAMSUIEAa
4 A guiasgumsnaasv
are Marriage with Kid(s) aauauavANudavmsldasu

“Single Status” mstdandonulovuaznoula uazlkaduaAaydurinalnd BTS/MRT uinad1 Status Suaghviles:=aiAey
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(within 3 years)

Survey data collected continuously since 2019 shows a declining trend in 3-year home purchase intentions across all
age groups, except Baby Boomers, whose intent rose slightly—from 39% in 2023 to 43% in 2024.

60%

55% o 28
51% L Bl

50%

45%

% 3 Baby Boomer

PR

36%

35% OVERALL
e
_____ .

40%

30%

25%
2019 2020 2021 2022 2023 2024
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Attitude towards

Main social media platforms are TikTok, YouTube, Facebook, and Instagram, each serving unique purposes:
entertainment, connecting with peers, trend updates, and sharing moments with friends.

Entertainment
watch dance content

Follow trends and news

Post content
for memories or work

Entertainment
view content

Knowledge
watch reviews and comments
on IT and real estate

Entertainment
follow new trends

YouTube is the primary source for

real estate updates.
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Stay updated Post photos
on family and friends as memories
Follow specific pages Post dance content
Post photos Stay updated
as memories on trends and shop online

“Single Status” Sudonuniv IG ua: LINE OA u1an»adu “Couple Status” agviuge:d1Any
uazagu “Marriage with kid Status” [GsuAuw=umngogorfeiau
v1nAd1 “Couple Status” aghoidgg:=d1Aey
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Index

uusltiuAnuidouugusinat 2025,
Jsudravagivaatliov
lagdrulkajiindiuisoluaaaviulgviAsygAds:auus:LnA

Aaul

J
u1And1 50
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Wwu 9dvK14, sagud
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2020 2021 2022 2023 2024
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by Period to buy new house

Us:ijuamuznmomstduyavAcd tudn 12 tdaudnokin
uudlduiAsygnoingtudn 5 Udokth
A0UMYMSISUYDVAN IHDIRSUAUTARIULN
Us:loutAsugiolng tudn 12 tdaudnoktn

govlulomanalumssodumuyaAao 1wu odomid, sngud

by Segment Income

Us:ioudmu:nomstduyovAcd tusn 12 1daudnontn
uudltuAsygnolnatudn 5 Udonth
Amu:MOMSISUYDYAN (HDIREUAUTAKIUL
Us:ioutAsugiolng Wwdn 12 iGoudnontin

govlllulomanaiumssaduAiyadAigo wu odomd, snaud
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Index

within 3 years
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If you are interested in a customized Brand Study Report
tailored specifically to your brand,

please complete the form below.
Our team will contact you promptly.

Register Your Interest in
Brand Study Report

CLICK
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https://forms.gle/sdsnmkNmVRpF72rf6

