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THE MOST POWERFUL BRAND
IN REAL ESTATE 2024

and Consumer Insight:

The Sense of Luxury
and Design for Wellbeing




esearch Method

METHOD OF
DATA COLLECTION

OUALITATIVE
RESEARCH

FOCUS GROUP

August 2024

OUANTITATIVE
RESEARCH

ONLINE SURVEY

September-October 2024

PARTICIPANTS
PROFILE

All are planning to buy Residential.

All must come from different areas.

Must know at least 1 real estate developer.

For questions about brands, participants
must not be employees of any real estate

company.
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SAMPLE SIZE

5 Groups, each with 9 participants - Total 45 participants

Gen Z - College
Gen Z - First Jobber
GenY
Gen X

Baby Boomer

3,700 screen

out
samples

In each group:

3 planning to buy a detached house
3 planning to buy a townhouse

3 planning to buy a condominium

resulting in

2,500

high-quality answers.
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(/Qﬁspondents Profile

Online Questionnaires: 2,500 Samples

Personal Income

>160K ES

100K-160K [ 5% |

85K-100K BE

35K-50K
No Income m

Home Buying Status

over 5 years
18% No Plan 24%

3-5 years
23%

within 3 years
35%
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Household Income

>200K
160K-200K
100K-160K
85K-100K
50K-85K
35K-50K
24K-35K
15K-24K
<15K

Marital Status

f

Single

Married with Kids

Married/Domestic Partner (no Kid)
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Generation

Baby Boomer .
(>57) 4 Yo

229

GenY

(29-42)

22
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Iving area

Respondents are nationwide; 87% live =)

in the Central region, and 2-3% live in 8 o %

each of the remaining 5 regions g N o _____. .
living in

Most respondents (80%) live in Bangkok Metropolitan Region

Bangkok metropolitan area, covering
all zones, with
Chatuchak-Prachachuen-Rattanathibet TOP 5 Locations in BMR
being the highest at 11%, followed by
Samut Prakan at 9%.
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Innovation Homes:

AS:DNODASY:
JsuuavmuanmwaininA

GenZ Gen X Baby Boomer
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Baby Boomer
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TECHNOLOGY
HOME

s:uulwusumuzovan
szuuasddaaulwwi
wuuisgalny

Gen Z Baby Boomer

s:uuQuUagUAIW
WU 1GULESOSIDIUNISAU

Gen Z GenyY

Gen X Baby Boomer
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Innovation Homes: I-I}IOEIVI-II-EZERO CARBON

Solar Cell

Gen Z GenY

Gen X Baby Boomer

EV Charger
@

Gen Z GenY Gen X

wolasvaissavsuuinou
@

Gen Z Gen X Baby Boomer
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Gen Z Baby Boomer

2
=

fdaavinsav Composer

 J
GenY Baby Boomer
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FOCUS GROUP 5 Groups: 45 RDs < A

Innovation Homes: O EoEnﬁLTHV
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by TerraBKK
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Gen Z Baby Boomer
drunaivuavlasvais

dasaviiniviauaaivudv
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Gen Z GenY

Gen 2z GenyY Baby Boomer Baby Boomer
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Perception toward

Level of Wellbeing in relation to

“Home”

-

Emotional need

Fundamental need
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BRAND

Simple spaces that bring calm and relaxation are vital,
especially for seeking emotional stability.
Connection to nature is key.

Family-friendly spaces are essential for emotional security,
while good neighbors reduce daily stress,
enhancing quality of life, particularly for

Homes must offer restful spaces for mental recharge.
values this as essential for mental recovery,
and seeks personal space to support mental health.
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Perception toward

Level of Wellbeing in relation to

“Home”

Gen 7 GenY

>

©
Q
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°
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Family room

Space for bonding
3 - -
2 Working room Working room
4_% Quiet for focus Quiet for focus
]
S Balcony/Terrace Bedroom
5 Relax with nature Recharge with
- preferred style
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Gen X

Garden/Park
Common area for
social activities

Balcony/Terrace
Private space for
family and friends

Baby Boomer

Sanctum
Sacred space for peace

Balcony/Terrace

Nature space for
tranquility
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Expectations of Wellbeing Space :

Family room Working room Balcony/Terrace
Space for bonding Quiet for focus Relax with nature

Workspace with large windows, book Sunset views, rain protection,

Spacious for all-age . ) .
storage, and kitchen connection. and small green spaces for relaxation.

activities, Double-volume
modern space
connected to the kitchen.
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('BRAN DéERI ES 2024
Expectations of Wellbeing Space : Gen v

Working room Bedroom
Quiet for focus Recharge with preferred style
Private room with a large window, Quiet luxury style with separate bed and closet areas,
book storage, and efficient design. minimal design.
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Expectations of Wellbeing Space :

Garden/Park Balcony/Terrace
Common area for social activities Private space for family and friends
Separate areas for activities with 360-degree views Spacious for family and friend activities,
and kids' play areas. resembling a garden.

T

Copyright® 2024 Terra Media and Consulting Co., Ltd. All rights reserved. TERRA HINT 2024 |




FOCUS GROUP 1 Groups: 9 RDs < A
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Expectations of Wellbeing Space : Babyv Boomer

Sanctum Balcony/Terrace
Sacred space for peace Nature space for tranquility

Peaceful, distraction-free room for
concentration during meditation.

Nature-focused, rain-protected space
for relaxation and activities.
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Expectation of Spaces

Gen 2
College

GenZ2
First Jobber

GenY

Gen X

Baby Boomer

WORKING ROOM

Functional space with
a nature view for work
and relaxation.

Workspace with large
windows, book
storage, and kitchen
connection.

Private room with a
large window, book
storage, and efficient
design.

Luxurious, minimal
space with separate
work and relaxation

areas.

Private space with a
nature view facing a
window.

FAMILY ROOM

Spacious, airy room
for all-age activities in
earth tones.

Double-volume
modern space
connected to the
kitchen.

Comfortable, minimal
room with balcony
access.

Space for family
gatherings, with pool
views and areas for

pets

High-ceilinged, airy,
private space for
activities and
relaxation.
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BEDROOM

Walk-in closet,
king-sized bed, and
ensuite bathroom.

Luxurious materials,
walk-in closet, and
integrated living area.

Quiet luxury style with
separate bed and
closet areas, minimal
design.

Multifunctional space
with luxurious lighting,
private areas, and
sliding doors.

Elegant,
distraction-free space
with balcony access.

S|t

BALCONY

Sunset views, rain
protection, and small
green spaces for
relaxation.

Green space with
trees and a serene
view.

Wide space for
outdoor activities,
protected from
animals and insects.

Spacious for family
and friend activities,
resembling a garden.

Nature-focused,
rain-protected space
for relaxation and
activities.

SANCTUM

Minimal and
functional, suitable for
small spaces.

Dedicated room for
prayer, meditation,
and displaying a
Buddha statue.

Entire room for
meditation and
privacy with a minimal
style.

Private, calming space
with suitable lighting
for meditation.

Peaceful,
distraction-free room
for concentration
during meditation.

g ...!!‘, .
GARDEN/ PARK

Surrounded by nature
for relaxation and
activities with family.

Green space for
socializing, walking
pets, and relaxing by a
pool.

Spaces for workouts
and outdoor activities,
surrounded by nature.

Separate areas for
activities with
360-degree views and
kids' play areas.

Nature-focused areas
for relaxation, family,
and workouts.
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If you are interested in a customized Brand Study Report
tailored specifically to your brand,

please complete the form below.
Our team will contact you promptly.

Register Your Interest in
Brand Study Report

CLICK
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https://forms.gle/sdsnmkNmVRpF72rf6

